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Norwegian reports a net profit of more
than 1.1 billion NOK (£109million) in
2016
Global expansion driven by new routes, high load factors and continued fleet
renewal, contributed to Norwegian’s best ever annual result, with a net profit
of 1,135 million NOK (£109 million). The load factor was 88 per cent.

The net profit was 1,135 million NOK (£109 million) in 2016, while the
operating profit (EBIT) was 1,820 million NOK. The results are influenced by
Norwegian’s international growth, particularly on intercontinental routes, as

well as increased presence in the UK and Spain.
The company’s total revenue was more than 26 billion NOK (£2.5 billion) - an
increase of 16 per cent. The company took delivery of 21 brand new aircraft
in 2016, contributing to a production growth (ASK) of 18 per cent. The load
factor increased by 1.5 percentage points to 88 per cent. A total of 29.3
million passengers chose to travel with Norwegian in 2016, an increase of 14
per cent compared to the previous year.
For the fourth quarter, the net profit was 197 million NOK. The total revenue
was more than 6.1 billion NOK, an increase of 15 per cent from the same
period last year, primarily driven by international growth as well as an
increased traffic in the Nordics. Just over 7 million passengers flew with
Norwegian this quarter, a growth of 17 per cent. The load factor was 86 per
cent.
Norwegian CEO Bjorn Kjos said: “We are very pleased to report our best ever
results in a year of strong international growth, establishing operations in
new markets and tough competition. Through our global strategy, we are
contributing an economic boost and increased employment at our
destinations, as well as ensuring that more people can afford to fly - not least
between the continents. In 2016, we received several major international
customer awards, which would never have been possible without our
dedicated colleagues at Norwegian.
“We enter 2017 with the ambition to increase and strengthen our foothold in
established markets, while simultaneously developing our route network in
new parts of the world. This year, 32 brand new aircraft will enter service,
including nine Boeing 787-9 Dreamliners. We will launch more than 50 new
routes and recruit over 2,000 new colleagues worldwide.”
For detailed information, please see pdf attached.
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About Norwegian
Norwegian was founded in 1993 but began operating as a low-cost carrier with
Boeing 737 aircraft in 2002. Since then, our mission has been to offer affordable
fares for all and to allow customers to travel the smart way by offering value and
choice throughout their journey.
Norwegian has been voted Europe’s Best Low-Cost airline by Skytrax for six
consecutive years and won Airline Program of the Year Europe & Africa at the
Freddie Awards for four consecutive years. Since 2012, Norwegian has won over
55 awards for our service, product, and innovation in the industry.
We were the first airline in the world to join the UN Climate Secretariat’s climate
action-initiative in 2019, pledging to work systematically to become carbon
neutral by 2050.
Norwegian operates a short haul network across the Nordics and to key European
destinations providing customers with excellent quality at affordable fares.
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