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Norwegian extends validity of CashPoints

Norwegian is extending the validity of CashPoints to those passengers who
chose to be awarded these as a refund for cancelled flights during the
pandemic in 2020. Passengers now have until the end of 2023 to spend these
CashPoints.

“We are glad to announce that we have extended the validity of all
CashPoints that were awarded to travellers who chose these as a refund for
their cancelled flights in 2020. Although we experience that many of our
passengers have returned to previous travel patterns, we acknowledge that
not everyone might have had the opportunity to use their CashPoints as they



would have liked. Now our passengers have until 31 December 2023 to spend
these points”, says Christoffer Sundby, EVP Sales, Marketing & Customer Care
in Norwegian.

Travellers may book their journey today and travel whenever and wherever
they like. CashPoints may be used to pay for flight tickets (either partially or
in full), checked baggage, seat reservations, pre-booked meals and more.
There are no restrictions on the number of available seats per flight for those
who want to use their earned points. This is the core of the Reward program's
popularity and one of the main reasons it has been voted Loyalty Program of
the Year in Europe & Africa, several times.

CashPoints are Norwegian’s digital currency. Norwegian Reward members
earn CashPoints on flights, hotel bookings, rental cars and with other retail
partners, then use them to get discounts on their future Norwegian flights.

Customers whose CashPoints will be extended will be contacted directly.
Normal conditions apply to all other CashPoints.

Read more about Norwegian Reward here.

Book your next flight at https://www.norwegian.com/uk/.

About Norwegian

Norwegian was founded in 1993 but began operating as a low-cost carrier with
Boeing 737 aircraft in 2002. Since then, our mission has been to offer affordable
fares for all and to allow customers to travel the smart way by offering value and
choice throughout their journey.

Norwegian has been voted Europe’s Best Low-Cost airline by Skytrax for six
consecutive years and won Airline Program of the Year Europe & Africa at the
Freddie Awards for four consecutive years. Since 2012, Norwegian has won over
55 awards for our service, product, and innovation in the industry.

We were the first airline in the world to join the UN Climate Secretariat’s climate
action-initiative in 2019, pledging to work systematically to become carbon

https://en.norwegianreward.com/
https://www.norwegian.com/uk/


neutral by 2050.

Norwegian operates a short haul network across the Nordics and to key European
destinations providing customers with excellent quality at affordable fares.
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